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Disclaimer

This presentation has been prepared by KT Corp.(the “Company”) in accordance with K-IFRS. This presentation contains
forward-looking statements, which are subject to risks, uncertainties, and assumptions. This presentation is being
presented solely for your information and is subject to change without notice. No presentation or warranty, expressed
or implied, is made and no reliance should be placed on the accuracy, actuality, fairness, or completeness of the
information presented.

The Company has applied new accounting standard of K-IFRS 1115 as of Jan 15t, 2018 and K-IFRS 1116 ‘Leases’ as of Jan
1st, 2019. There are no obligation to apply the new standard to previous financial statements.

The Company, its affiliates or representatives accept no liability whatsoever for any losses arising from any information
contained in the presentation. This presentation does not constitute an offer or invitation to purchase or subscribe for
any shares of the Company, and no part of this presentation shall form the Basis of or be relied upon in connection with
any contract or commitment.

Any decision to purchase shares of the Company could be made solely on the Basis of information, which has been
publicly filed with the Securities and Exchange Commission or the Korea Stock Exchange and distributed to all investors.
The contents of this presentation may not be reproduced, redistributed or passed on, directly or indirectly, to any other
person or published, in whole or in part, for any purpose.
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11 Q2 2020 Financial Highlights

(Unit: KRW bn)
(Consolidated) 2Q19 1Q20 2Q20 QoQ YoY

Operating Revenue 6,098.5 5,831.7 5,876.5 0.8% -3.6%
Service Revenue 5225.2 5,107.0 5,196.6 1.8% -0.5%
Handset Revenue 873.3 T724.7 679.9 -6.2% -22.2%
Operating Expense 5,810.3 5,448.6 5,534.7 1.6% -4.7%
Operating Income 288.2 383.1 341.8 -10.8% 18.6%
Net Income 203.0 226.6 207.6 -8.4% 2.2%
EBITDA 1,191.3 1,295.8 1,252.6 -3.3% 5.1%

"= OP up 18.6% YoY driven by the growth in Core biz (Wireless/Media/B2B) and cost cutting efforts
- Wireless rev up 0.2% YoY with increases in 5G subscriber, Roaming and MVNO rev declined
- IPTV rev up 0.5% YoY on the growth of high quality subscribers, Home-shopping commission negotiation delayed

- Al/DX rev, including IDC and Cloud, rose by 16.0% YoY due to the increased demand for digital transformation

= 56 subscribers surpassed 2.24M with 16%" penetration

- Over 60 percent of new 5G subscribers opting for new mobile plan, “Super Plan Plus (+10K for contents)”

* Diversifying growth engines in B2B, Finance and Media biz
- Invested in Hyundai Robotics in June, Resumed K bank operation in July, and Allied with Netflix in August

1) against handset subscriber base



12 Wireless

v" Wireless subscribers reached 22.1M including 2.2M 56 subs, 16% penetration rate of handset user base

v" Wireless service rev up 0.2% YoY on MNO subs increase despite roaming rev decline and accounting rule change
(Revenue would rise up by 2.0% YoY if the effect of accounting rule change is eliminated)

Wireless Subscriber Wireless Service Revenue
(Unit: In Thousand) (Unit: KRW bn,, KT separate)
21,549 21,771 21,922 21976 22,133 ;- YoV 02%
410 | 1,055 1,77 E . QoQ -1.0%
1,626 1,632
1,613 1,607 * 1,616 *
14,090 14,124 14,165 14,231 14,291

(5G included)  (5G included) (56 included) (5G included) (56 included)

3,691 3,856 3,985 4,100 4,325

3,768 3,792 3,772 3,645 3,517

2Q19 3Q19 4Q19 1Q20 2Q20 2Q19 3Q19 4Q19 1Q20 2Q20
MVNO 2nd DeVice/IOT Handset m5G * Accounting Rule Change : Membership points are deducted from revenue, which

were previously recognized as marketing expense 5



-3 Wireless

v ARPU maintained its growth trend since 56G launch (w/o accounting change)
whereas down -1.2% QoQ with a drop in roaming rev and accounting rule change

ARPU (Per MNO, KRW)

* For FY17, applied K-IFRS 1018(0ld Standard)
** Accounting Rule Change: Membership points are deducted from revenue, previously recognized as marketing expense

34,608

YoY -1.1%
— QoQ -1.2%

31,727 31,906 31,773

31,450 31,490

31,341 ** 31,393 **

Increased Selective
Tariff Discount to 25% Achieved No.1 ARPU 5G Launch

3Q17* 4Q17* 1Q18 2Q18 3Q18 4Q18 1Q19 2Q19 3Q19 4Q19 1Q20 2Q20



14 Wireless Strategy in H2 2020

v" Top Line growth with 5G subscribers and quality marketing

v" Under Non-contact environment, new service launch such as “1min order/1hr delivery”
and “Streaming Game”

Top Line growth Profit growth Non-contact
with 5G expansion with quality marketing Service Differentiation
5G penetration rate 25%" 60% of new 5G subs opting for 1min order/1hr delivery
“5G Super Plan Plus” 10K won) (July)

25% — /D
=5

Qver 80% subs opting for
10% KRW 80K1 tariff plans Streaming Game
(August)

E
19 '20E -

1) Based on Handset subscribers



15 Broadband

v" Broadband subscribers surpassed 9M in May, new subs mainly on GiGA service

v" Revenue down by 0.7% YoY due to intensified retention activities

Broadband Subscriber

Broadband Service Revenue

(Unit: In Thousand)

Achieved 9 Million!
8,849 8,904 8,962 8,962 9,043
5,221 5,350 5,471 5,567 5686 - OICA
63%
3,628 3,554 3,491 3,395 3,357
2Q19 3Q19 4Q19 1Q20 2Q20

Non-GiGA = GiGA

(Unit: KRW bn, KT Separate, excl. interconnection)

YoY -0.7%

— QoQ -1.2%
4830 4805 4793 4858 .99
2Q19 3Q19 4Q19 1Q20 2Q20



-6 Broadband Strategy in H2 2020

v" GiGA Wi service enriches wifi coverage at home
v" New service package with customized tariff plans, targeting single-person households and SOHOs

Internet service expanding to WiFi Segment Marketing
(Unit: In Thousand)

Speed + Coverage Customized plans reducing barriers to entry

GIGA Wi

WiFi + IPTV package
Wide \WiFi T 19% Discount

(Coverage) (Wireless Internet) V\ZH p—

Expanding WiFi Coverage at Home
Two WiFi APs (WiFi Basic + GiGA WiFi Buddy)

SOHOs

N WiFi + CCTV package
g ond 7= 16% Discount
| ‘ GiGA WiFi - ’
by Buddy e

WiFi v




-7 IPTV

v" Subscribers over 8.5M in May with steady growth of high ARPU (15K won or more) subscribers
v" Rev up 0.5% YoY on delay in Home-shopping commission negotiations

IPTV Subscribers
(Unit: In Thousand)
8,113 8,229 8,351 8,422 8,559
6,472 6,601 6,742 6,841 6,993
1,642 1,628 1,609 1,581 1,566
2Q19 3Q19 4Q19 1Q20 2Q20
0TS OTV

IPTV Revenue
(Unit: KRW bn., KT Separate)
YoY 0.5%
[ QoQ -2.4%
405.7 410.4 410.2 ana 407.6
: e S ===
Proportion of Platform Rev.
49.8% 49.3% 0
° 47.5% 47.4% 43.9%
2019 3Q19 4Q19 1Q20 2020

* Platform Revenue : PPV, Advertisement, Home-shopping Commission, etc.

10



18 Media Strategy in H2 2020

v" Cement No.1 position, enhancing customer satisfaction and focusing on high quality subscribers

v" Enhancing contents competitiveness through the partnership with Netflix

Strategy in 2020

Partnership with Netflix (Aug 3)

Quality-
Driven MKT

ARPU-UP

Developing
Potential IPTV

customer segs
SOHO, Single-

N

Intelligent

Domestic No.1 Media Platform
Al and Big Data

IPTV operator

Growth of Seez
Original Contents
and Open Platform

Home-Schooling
Al Eng. Educatio

Enhancing contents competitiveness
providing Netflix on IPTV

NETFLIX

11



19 B2B Platform

v" B2B rev rose 2.4% YoY driven by digital transformation demands
v" Al/DX biz rev up 16.0% YoY with demand increase in IDC/Cloud and Block Chain services

B2B Revenue B2B Business Status
(Unit: KRW bn., KT Separate) .
[Composition of B2B Rev] c
orp.
Yov24% IT/Solution
"""" QQ 3.5% 42.0%
684.8 684.9 7259 674.8 701.1
268.9
266.1 266.2 2675 267.4 Al/DX
Corp. Lines 19.9%
38.1%
316.2 294.3 . .
298.6 294.2 269.5 Corp. Lines Line-lease and Kornet
Corp. SI, Global ICT, Energy, Video Security,
120.1 124.6 140.8 137.8 139.4 IT/Solution etc.
2Q19 3Q19 4Q19 1Q20 2Q20 AI/DX IDC, Cloud, bizmeka, Al Platform,
AI/DX  Corp IT/Solution - Corp Lines Block Chain, Smart Mobility, etc.

12



1-10 B2B Strategy in H2 2020

v" Reinforce B2B competitiveness in 5G, Al, Big Data, IDC and Cloud Infrastructure

v" Expect new growth opportunities in Digital Transformation accelerated by the pandemic

Dominant IDC operator No.1 Al subs Opportunity in Non-contact &
P accelerating Al/DX Digital Transformation trend
- 12 IDC centers in nationwide - Al users over 2.44M - New growth in

- Another opening at Yongsan in Q4

Seoul 4 +1 at Yongsan in Q4
Bundang 1

CheongJu1
Cheonan1

Daejeon

Daegul

G Busani

Gimhae1l

- Expanding biz in AICC, hotels, etc. Cloud and Block Chain

Contact

®1
Center L @

13



-1 B2B Platform_Strategic Partnership with Hyundai Robotics

v" B2B market expansion through collaboration with No.1 domestic robot maker, Hyundai Robotics

B2B biz expansion with Hyundai Robotics Advantages and Synergy

50 billion won invested into Hyundai Robotics,
acquiring 10% strake (une 16,2020)

kt

#1 Telecom service infra

* Expanding new B2B field; Smart Robot market Sales force in B2C and B2B
Objective | = Entering large companies’ B2B DX market, Field experience in Security, Energy,
obtaining reference and business opportunities Contact Center, etc.

* Vision: Global smart robot solution leader
(Revenue targeting 1 trillion won in 2024) Intelligent Smart DX Infra

= Established: May 01, 2020 Service Robot Factory Platform
(Spun off from Hyundai Heavy Industries Holdings) .

About * Rev/OP in 2019 (KRW) : 258.4bn/25.4bn

Elysngai = Biz field and Composition of Rev #1 Industrial Robot (Global #6)
obotICs

m Ind Robot Cleaning Robot SVC Smart Factory Powerful Captlve market and group network

Experience in Smart factory business
o, o, o/ (0,
ROBOTICS

14



1112 Business Portfolio of Subsidiary companies

v" Augment KT’s growth potential through new investment by main subsidiaries

v" 1 trillion won up in revenue through subsidiaries restructuring by 2022

Management Plan

Focus on nurturing
growing subsidiaries

Restructuring
based on
strategic value

Spin-off & Accelerate
promising non-telco
business

Growth Strategy by sectors

Reinforce Pay TV
Platform with Skylife

Nurture financial biz
with BC card

HYUN DA

HCN

K|bank

Capital increase of 400 bn. won in July , ,
(BC card became a majority shareholder) Skylife, prefﬁ_\"::gzlftder for HCN

Back in operation, starting

contact-free APT mortgage loan Expansion in Group Media Platform

% Business Performance of Hyundai HCN in 2019
- Rev 292.9bn won, OP 48.9bn won, NI 37.8bn won
- # of Subscribers: CATV 1.31M, Internet 0.27M, VoIP 0.12M

15



113 Mid-term Financial Guidance s/ separate)

v" FY2022 Revenue KRW 19 trillion (or higher) and Operating Profit KRW 1 trillion
v" FY2022 ROE 5%, FY2022 EPS 50% higher than that of FY2019

Revenue
(Unit: KRW)

19 trillion +

I
18.2 trillio

2019 2022(E)

Operating Profit ROE

(Unit: KRW)

1 trillion 5.0%

0.74 trillio 3.VO

2019 2022(E) 2019 2022(E)

16



1-14 Dijvidend POlICy (K-IFRS/ KT Separate)

v FY2020 ~ FY2022 Dividend Payout Ratio to be 50% of Adjusted KT Separate Net Income
v Maintain at least FY2019 DPS (KRW 1,100)

49.0% ) O .............. O ................ 0

Payout Ratio

(based on Adj. Net Income)

P
KRW 1,100 KRW 1,100 ) .

DPS

2018 2019 2020(E) 2021(E) 2022(E)
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K-IFRS / Consolidated

2-1 Income Statement

- Service revenue down 3.6% YoY due to the decline in Handset sales, BC card and Real estate sales
affected by COVID-19, despite the solid growth in core Wireless and B2B biz

- Operating profit up 18.6% YoY with cost cutting efforts
- KT Separate OP: KRW 252.7 billion (YoY +32.2%) / Affiliates’ OP contributed: KRW 89.1 billion (YoY -8.2%)

(Unit: KRW bn)

Operating Revenue 5,834.4 6,098.5 6,213.7 6,195.5 5,831.7 5,876.5 0.8% -3.6%
Service Revenue 5,055.5 5,225.2 5,199.6 5,289.8 5,107.0 5,196.6 1.8% -0.5%
Handset Revenue 7789 873.3 1,014.1 905.7 724.7 679.9 -6.2% -22.2%

Operating Expense 5,432.3 5,810.3 5,901.2 6,047.2 5,448.6 5,534.7 1.6% -4.7%

Operating Income 402.1 288.2 312.5 148.2 383.1 341.8 -10.8% 18.6%
Margin 6.9% 4.7% 5.0% 2.4% 6.6% 5.8% -0.8%p 1.1%p

Non-op. Income/Loss -4.4 -4.7 -42.2 -120.2 -15.9 -34.0 Incgif;:i:l: Incgf;:i;

Income before taxes 397.7 283.5 270.3 28.1 367.2 307.9 -16.2% 8.6%

Net Income 259.8 203.0 213.3 -6.8 226.6 207.6 -8.4% 2.2%
Margin 4.5% 3.3% 3.4% -0.1% 3.9% 3.5% -0.4%p 0.2%p

EBITDA 1,309.5 1,191.3 1,209.8 1,079.3 1,295.8 1,252.6 -3.3% 5.1%

Margin 22.4% 19.5% 19.5% 17.4% 22.2% 21.3% -0.9%p 1.8%p



K-IFRS / Consolidated

-2 Operating Expenses

(Unit: KRW bn)

I — e e e e

Operating Expenses 5,432.3 5,810.3 5,901.2 6,047.2 5,448.6 5,534.7 1.6% -4.7%
Labor Cost 983.8 1,006.1 959.4 1,001.8 1,003.9 983.7 -2.0% -2.2%
General Expense 2,327.1 2,459.3 2,4335 2,579.7 2,259.5 2,343.3 3.7% -4.7%

- Depreciation 907.4 903.0 897.4 931.0 912.7 910.8 -0.2% 0.9%
Cost of Service Provided 685.6 711.7 759.1 7989 759.2 833.0 9.7% 17.0%
Selling Expense 572.2 613.9 592.3 499.5 551.6 587.4 6.5% -4.3%
Cost of Handset sold 863.6 1,019.3 1,156.9 1,167.3 874.4 7873 -10.0% -22.8%
- Selling Expense (KT Separate) (Unit: KRW bn)

1Q19 2Q19 3Q19 4Q19 1Q20 2Q20

Selling Expense 581.0 612.4 620.3 566.0 575.8 618.9 7.5% 1.1%

% Membership points used in FY19 are deducted from selling expense in Q4 2019

20



K-IFRS / Consolidated

2-3 Financial Position

(Unit: KRW bn)

2019 1Q 20 2Q 20 QoQ YoY
Assets 33,469.4 32,631.0 34,003.4 4.2% 1.6%
Cash & Cash Equivalents 2,250.1 1,627.1 2,942.2 80.8% 30.8%
Liabilities 18,464.8 17,559.4 18,629.6 6.1% 0.9%
Borrowings 6,256.8 7,286.9 7,987.6 9.6% 21.7%
Equity 15,004.6 15,071.6 15,373.8 2.0% 2.5%
Capital Stock 1,564.5 1,564.5 1,564.5 0.0% 0.0%
Net Debt 4,006.7 5,659.8 5,045.4 -10.9% 25.9%
Debt / Equity 123.1% 116.5% 121.2% 4.7%p -1.9%p
Net Debt / Equity 26.7% 37.6% 32.8% -4.7%p 6.1%p
123.1% 118.5% 125.6% 123.1% 121.0% 124.3% 116.5% 121.2%
mmmm Debt/Equity " —— — O —————o
Net Debt/Equity
20.8% 26.8% 27.3% 26.7% 28.1% 32.9% 37.6% 32.8%
— —— —m— - a——— =

3018 4Q 18 1Q 19 2Q 19 3Q19 4Q 19 1Q 20 2Q 20



K-IFRS / Separate

>4 CAPEX

* FY2020 CAPEX guidance, 3.1 trillion won and 967.3bn won executed in H1 2020
- Access Network 524.3bn, Backbone Network 121.3bn, B2B communications 209.6bn, others 112.1bn

(Unit: KRW bn)
3,711
3,313 3,257 Access Network
Backbone Network
B2B
2,514
> 475 2,397 2,359 m Others
’ 1,870 2250
1,977 2,199
1,362 1,133
1,316 1,196
1,035
466 967
476 452
241 = 492 497 408
261 448 524
394 517

736 362 298 -~ 367 121
a E B B m B L

2012 2013 2014 2015 2016 2017 2018 2019 2020
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3-1

Operating revenue

Service revenue
Device revenue

Operating expense

Service expense
Labor cost
General expense

Cost of svc provided
Selling expense

Cost of device sold

Operating income

N-OP income (loss)
N-OP income
N-OP expense
Equity Method (G/L)

Income bf tax
Income tax

Net income
NI contribution to KT

EBITDA
EBITDA Margin

5,834.4

5,055.5
778.9

5,432.3

4,568.7
983.8
2,327.1

685.6
572.2

863.6

402.1

-4.4
181.5
186.5

0.7

397.7
138.0

259.8
231.1

1,309.5
22.4%

K-IFRS Income Statement

(Unit: KRW bn)

2019 3019 4Q19 2019 1020 2020 [KT Separate 1019 2019 3Q19 4Q19 2019 1Q20 2Q20
6,098.5 6,213.7 6,195.5 24,3420 5831.7 5,876.5 Operating revenue  4,334.3 4,558.5 4,705.7 4,606.2 18,2047 4,429.1 4,339.6
52252 57199.6 5,289.8 20,770.0 5,107.0 5,196.6 Service revenue 3,6454 3,751.3 3,765.9 3,768.5 14,931.0 3,749.0 3,743.2
8733 1,0141  905.7 3,5720 7247  679.9 Device revenue 6889 8073 939.8 837.8 32737 680.1 596.4
5810.3 5901.2 6,047.2 23,191.0 5,448.6 5,534.7 Operating expense  4,037.8 4,367.4 4,508.0 4,552.3 17,465.5 4,129.5 4,086.9
4,791.0 4,7443 4,879.9 18,983.9 4,574.2 4,747.4 Service expense 3,325.3 3,493.6 3,504.9 3,551.7 13,875.5 3,368.7 3,444.5
10061 9594 1,001.8 39511 10039  983.7 Labor cost 5436 5737 5285 5375 21832 5551 5354
24593 24335 25797 97996 22595 2,3433 General expense 15957 16718 1,690.7 158003 67584 16132 1,656.0
7117 7591 7989 29553 7592 8330 gf;‘;lzz;"c 588.1 6184 6490 6882 25436 6090 6176
6139 5923 4995 22779 5516  587.4 Selling expense 5980 6297 6367 5257 23902 5914 6355
1,0193 1,569 1,167.3 4,207.1 8744  787.3 Cost of device sold 7125  873.8 1,003.1 1,000.6 3,590.1 760.8  642.4
2882 3125 1482 1,151.0 383.1  341.8 Operating income 2964 1911 197.7 53.9  739.2 299.6  252.7
-47  -422 -1202 -171.4  -159  -34.0 N-OP income (loss)  100.7 1.8 -995 -112.0 -1126 1342  -280
1992 2084 947 6838 2905 853  N-OP income 2717 1794 1952 601 7064 3890 82.2
1991 2523 2140 8519 3029 1145 N-OP expense 1709 1812 2947 1722 8190 2548 1102
4.8 17 09 33 35 4.8
2835  270.3 281 979.7 367.2  307.9 Income bf tax 3972  189.4 982  -58.1  626.6 4338  224.7
80.5 57.0 349 3104 1406 1003 Income tax 104.5 497 258 148 1948 1138 589
2030 2133 6.8 6693 2266  207.6 Netincome 2926  139.7 724  -729 4318 3200 165.8
1739 1897 244 6192 2083 1766
1,191.3 1,209.8 1,079.3 4,790.0 1,295.8 1,252.6 EBITDA 1,08.1  997.7 999.3  872.6 3,977.8 1,113.5 1,063.3
195%  195%  174%  197%  222%  21.3% EBITDA Margin 256%  219%  21.2% 189%  219%  251%  245%

24



3-2 K-IFRS Balance Sheet

(Unit: KRW bn)

Consolidated 1019 2019 3Q19 4Q 19 1Q 20 2Q 20 KT Separate
Assets 33,247.8 33,469.4 33,661.3 34,061.3 32,631.0 34,003.4 Assets 26,837.7 26,959.8 27,076.4 27,7339 27,069.1 27,578.0
Current assets 12,396.1 11,8183 11,716.7 11,725.1 10,887.2 12,480.5 Currentassets 7,307.3 7,0524 69614 7,113.2 6,884.5 7,451.4
Cash & cash equi. 2,765.0 2,250.1 2,128.4 2,305.9 1,627.1 2,942.2 Cash & cash equi. 1,750.1 1,394.9 1,189.2 1,328.4 754.1 1,422.1
Trade & other rec 4,129.5 4,364.8 4,108.2 3,931.5 4,121.3 4,159.9 Trade & other rec 3,357.8 3,451.0 3,300.9 3,108.0 3,490.2 3,372.7
Inventories 646.4 607.6 636.2 665.5 634.7 640.6 Inventories 446.4 404.8 4376 477.1 439.4 459.5
Other current asset 4,855.2 4,595.7 4,843.9 4,822.2 4,504.1 4,737.8 Other current asset 1,753.1 1,801.7 2,033.7 2,199.7 2,200.8 2,197.1
- Prepaid_Contract cost 1,106.3 1,165.2 1,318.5 1,389.5 1,362.5 1,378.4 - Prepaid_Contract cost 1,134.5 1,210.6 1,368.1 1,432.1 1,408.2 1,431.6
- Contract assets 330.9 377.8 430.6 409.8 393.7 391.2 - Contractassets 300.2 339.1 384.4 382.2 359.2 349.7
Non-current assets 20,851.8 21,651.1 21,944.6 22,336.2 21,743.8 21,522.9 Non-currentassets 19,530.4 19,9074 20,115.0 20,620.6 20,184.6 20,126.6
Trade & other rec 690.4 867.9 943.6 1,238.0 996.7 1,123.4 Trade & other rec 641.7 806.4 888.0 1,186.5 954.4 1,063.8
Tangible assets 12,811.1 13,1928 13,349.7 13,7853 13,4974 13,4545 Tangible assets 10,656.7 10,9145 11,0924 11,4480 11,2846 11,2506
Other current assets 7,350.3 7,590.4 7,651.3 73129 7,249.7 6,945.0 Other current assets 8,232.0 8,186.5 8,134.5 7,986.2 79456 7,812.2
- Prepaid_Contract cost 364.4 403.5 460.3 459.8 461.3 456.9 - Prepaid_Contract cost 351.4 398.9 457.0 444.2 448.8 446.0
- Contract assets 94.1 1113 126.5 147.3 147.2 161.6 - Contract assets 84.0 101.4 112.5 95.8 93.6 98.6
Liabilities 18,509.4 18,464.8 18,430.1 18,8743 17,559.4 18,629.6 Liabilities 14,099.7 14,076.5 14,122.0 14,837.2 14,133.3 14,466.5
Current liabilities 9,926.8  9,908.1 9,973.8 10,0749 9,171.5 9,894.9 Current liabilities 6,283.8 6,238.7 6,471.1 6,728.1 6,486.4 6,562.1
Trade & other payables 7,264.0 7,980.9 7,709.7 7,597.5 6,524.1 6,601.7 Trade & other payables 4,472.4 5,118.4 5,006.4 5,025.7 4,560.1 4,130.9
Short-term borrowings 1,149.0 583.6 915.7 1,185.7 1,271.3 1,652.3 Short-term borrowings 948.5 380.4 7447 1,052.5 1,168.5 1,539.3
Others 1,513.8 1,343.6 1,348.4 1,291.7 1,376.2 1,640.9 Others 862.9 739.9 720.0 649.9 757.8 891.9
- Contract liabilities 3029 304.4 304.1 313.6 314.6 315.5 - Contract liabilities 302.1 306.7 304.2 314.5 316.7 316.0
Non-current liabilities 8,582.5 8,556.7 8,456.4 8,799.5 8,387.9  8,734.7 Non-currentliabilities 7,815.9 7,8378 7,650.9 8,109.1 7,646.9 7,904.4
Trade & other payables 1,132.7 1,110.0 1,125.6 1,082.2 801.7 811,1 Trade & other payables 1,524.9 1,476.1 1,454.2 1,371.5 1,061.2 1,051.7
Long-term borrowings 5,641.1 5,673.2 5,492.6 6,113.1 6,015.6 6,335.3 Long-term borrowings 5,502.7 5,549.0 5,371.1 5,975.5 5,854.5 6,082.7
Others 1,808.7 1,773.5 1,838.2 1,604.1 1,570.6 1,588.3 Others 788.3 812.6 825.6 762.1 731.2 770.0
- Contract liabilities 443 42.7 45.0 52.0 58.5 51.5 - Contract liabilities 41.4 40.1 42.4 49.1 55.5 499
Equity 14,7385 15,004.6 15,231.1 15,187.0 15,071.6 15,373.8 Equity 12,738.0 12,883.3 12,954.3 12,896.7 12,9358 13,111.5
Retained earnings 11,2695 11,4389 11,6274 11,6372 11,5751 11,936.1 Retained earnings 10,7417 10,880.2 109529 10,870.0 10,919.6 11,084.8
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K-IFRS / Separate

3-3 Subscribers

Wireless 2019 3019 4Q 19

Subscribers (Unit: Thousands)"

Total 21,333 21,549 21,771 21,922 21,976 22,133 0.7% 2.7%
Net additions 213 216 222 150 55 157 187.6% -27.2%
Gross additions 1,181 1,133 1,077 1,067 930 1,030 10.8% -9.1%
Deactivation? 968 917 855 917 875 873 -0.3% -4.8%
Churn rate 1.5% 1.4% 1.3% 1.4% 1.3% 1.3% 0.0%p -0.1%p

LTE 17,393 17,383 17,169 17,153 17,035 16,954 -0.5% -2.5%

5G 419 1,055 1,419 1,779 2,237 25.8% 433.6%

LTE+5G Penetration rate 81.5% 82.6% 83.7% 84.7% 85.6% 86.7% 1.1%p 4.1%p

ARPU (KRW)? 31,490 31,727 31,906 31,341 31,773 31,393% -1.2% -1.1%

Note 1) Subscribers: MSIT's new guidelines for subscriber disclosure (Retroactively applied from 1Q14, MVNO included)

Note 2) Deactivation: Mandatory deactivation included

Note 3) ARPU = Wireless revenue* / Wireless subscribers**
* Wireless revenue(36, LTE, 5G, loT included): Revenue of Voice and Data usage (Interconnection/Subscription fee excluded), VAS, Contract/ Bundled Discounts, and etc. included
** Wireless subscribers: Based on MSIT’s guidelines for average billed subscribers in quarter

Note 4) ARPU would be 31,549 won if the effect of accounting rule change regarding membership points is eliminated

Fixed Line/IPTV 1019 2Q 19 3019 4Q 19 1Q 20 2Q 20 (0]6]0)

Subscribers (Unit: Thousands)

Telephony 14,830 14,554 14,386 14,185 14,033 13,863 -1.2% -4.7%
PSTN 11,489 11,343 11,192 11,052 10,898 10,736 -1.5% -5.4%
VolP 3,340 3,211 3,194 3,133 3,135 3,127 -0.3% -2.6%

Broadband 8,782 8,849 8,904 8,962 8,962 9,043 0.9% 2.2%

IPTV (OTV+0TS) 7,966 8,113 8,229 8,351 8,422 8,559 1.6% 5.5%

% Number of IPTV subscribers above deviates from MSIT’s released figure below following IPTV law

- Number of KT pay TV subscriber is 7,377,514 in 2H 2019 (6 month average) %
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